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Press release 

 

Since 1931 the Swiss company has stood for quality, innovation, design – and sustainability. 

 

90 years of JURA 
 

Niederbuchsiten, 3 September 2021 – What began 90 years ago as a one-man company 

has grown to become an international business operating in around 50 countries 

worldwide. While JURA originally made a wide range of domestic appliances for the 

Swiss market only, since the mid-1990s it has focused exclusively on automatic 

speciality coffee machines and today it is regarded as an innovation leader in this sector 

worldwide. But of course, every success has a story behind it, and the brand's values 

are firmly rooted in the firm's history. Today as in the past, quality, innovation, design 

and longevity – and therefore sustainability – are core elements of the JURA brand. 

  

Longevity – the key to sustainability 

Using the planet's resources responsibly has always played a central role at JURA. Designing 

products that are built to last and easy to service is a vital part of the company's philosophy. 

JURA does not believe in a throwaway mentality. From the very start of the development 

process, products are designed to be durable and easy to service. To achieve these ambitious 

goals, individual components and every new coffee machine are put through their paces in 

stringent quality testing. The success of this approach was proved by an independent study 

published in early 2021, which found that JURA coffee machines outperform all other brands 

with an average service life of nine years, three years longer than the industry average.* 

 

Innovative premium products 

At the heart of JURA's success lie products of uncompromising high quality. Automatic 

speciality coffee machines that stir the emotions. That achieve perfect coffee quality while 

offering exceptional ease of use and outstanding design. At JURA headquarters, located in 

Niederbuchsiten in the heart of Switzerland for 90 years, engineers develop the technologies of 

tomorrow. They continually deliver innovations that inspire customers, all focused on a single 

concept: the ultimate speciality coffees, "freshly ground, not capsuled". 

 

Excellent maintainability 

The ease with which a coffee machine can be serviced is a key design requirement at JURA, to 

ensure that the product retains its value over a long period. Components are designed so that 

they can be removed, reconditioned and reassembled by the service team. In most cases, new 

and improved parts are also backwards-compatible. This ensures that spare parts remain 

available for many years while allowing older models to benefit from product improvements.  

 

Unique design 

The design of a product plays a crucial role in its longevity. JURA aims to create timeless, 

elegant products that still look fresh and new even after years of service. Clean, strong lines 

with a high recognition factor transcend short-lived trends. This design approach is 

complemented by high-quality materials and precise craftsmanship. 
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Helping the customer make the right choice 

A consistent commitment to the customer is a key pillar of JURA's philosophy. This includes 

complete, expert product presentation at the point of sale. Retail staff receive ongoing training 

from the JURA Academy, while JURA LIVE allows customers to interact with sales advisers in 

online consultations at the virtual point of sale. In this way JURA makes sure that customers 

have all the information they need to choose the product that best fits their needs. 

  

Customer service continues after purchase  

At JURA, the customer relationship doesn't stop once the purchase has been made – quite the 

opposite. Ever since the company was founded, service has been an integral part of the 

brand's promise. A highly trained customer service team is available to answer customers' 

questions. And with unique services such as 2-hour, half-day and one-day service, 24/7 service 

in our glass service factory and the excellent maintainability of our coffee machines, JURA 

raises the bar in this area too. When a customer chooses JURA, they aren't just choosing a 

coffee machine – they are also choosing exceptional quality and first-class service. 

 

Brand management creates trust 

Strong brand management builds trust. JURA's branding strategy includes a successful long-

term collaboration with tennis star Roger Federer. The charismatic sports maestro has been the 

JURA brand ambassador since 2006. A partnership that has proved highly successful. He 

embodies shared values such as Swiss origin, precision, elegance, performance and 

continuous development like no one else. Federer is a Swiss icon – recognised, respected and 

admired around the globe. He inspires millions of people both on and off the court and ranks 

among the most trustworthy celebrities in the world. This gives him an important role, especially 

in building a global brand.  

 
* Published on 11 February 2021 at consumentenbond.nl 

 

********************************************************************************** 

JURA Elektroapparate AG, founded in 1931 and based in Niederbuchsiten, Switzerland, is the innovation leader in automatic 

speciality coffee machines. The company’s products stand for the perfect coffee result from fresh beans, always freshly ground and 

extracted at the touch of a button. The product range includes both machines for domestic use and professional models. In recent 

years the long-established Swiss brand has grown to become a global player, operating in around 50 countries. 
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More information 

 

JURA Elektroapparate AG Tel: +41 (0)62 389 83 40 

Press Office Fax: +41 (0)62 389 83 35 

Kaffeeweltstrasse 10 E-mail: mediainfo@jura.com 

CH-4626 Niederbuchsiten Web: www.jura.com/mediainfo 

  www.jura.com 


